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Club Fanatics 
(Sept 2020)

Broncos 722,518 

Storm 686,390 

Roosters 399,555 

Eels 352,995 

Knights 261,803 

Raiders 196,835 

Sea Eagles 191,149 

Bulldogs 178,413 

Dragons 175,104 

Tigers 170,814 

Rabbitohs 170,297 

Cowboys 151,521 

Sharks 105,534 

Panthers 96,095 

Warriors * 84,712 

Titans 63,735 

None 130,238 
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Despite the Broncos finishing last on the ladder, supporters have stayed 
loyal, with the Broncos remaining the most supported NRL team
TEAM SUPPORT MARKET SIZE 2020 | NRL FANATICS AGED 16+ | AUSTRALIA

Gemba defines fan base size based on survey respondents rating their passion for NRL as 4 or 5 on a 5-point scale. While those rated 3 are 
classified as fans, we focus on the more engaged “fanatics” that drive the majority of consumption and expenditure in the NRL economy.
Source: Gemba Insights Program Note: Warriors fans are Australian-based fans only (excl NZ-based fans)
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As finals anticipation grows, 
more Australians say they 

support an NRL team 
compared to six months ago
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NRL finals viewership on free-to-air TV has been declining over recent 
years, but will the 2020 Grand Final break this trend?
10-YEAR FTA NATIONAL BROADCAST TRENDS | NRL FINALS 

Source: Mediaweek
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Like many sports, Rugby League passion has been declining but fans 
are consuming a range of content across media channels
PASSION AND CONSUMPTION | 16 – 64 YEARS

Q. Using a scale of 1 to 5, where 1 indicates you are not at all passionate, and where 5 indicates you are highly passionate, please indicate your level of passion for 
each of the following sports. Q. Which professional sports have you read about, watched, or listened to during the last week?

31% 31%
28% 28% 27%

17% 17%
14% 14% 14%

2016 2017 2018 2019 2020

RUGBY LEAGUE PASSION & 
CONSUMPTION

Passion Past week consumption

58% 57%
53%

48% 47%

24%

18%

10%

News
articles

Full
matches

Video
highlights

Live
scores

League
ladders

Sports
tipping

Fantasy
Sports

Betting

MEDIA CHANNELS USED TO CONSUME
RUGBY LEAGUE | FANATICS
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Cameron Smith will likely call an end to his 19-year career, deciding to 
retire while holding Gemba’s title as the most marketable NRL player
MOST MARKETABLE MEN’S NRL PLAYERS | 2020

Gemba’s Asset Power Score is a measure of the relative marketability of an athlete, entertainer, Club or team. It is calculated as a combination of Awareness and 
Likeability among Australians aged 16+
Source: Gemba Insights Program

#1 Cameron Smith 1,835

#2 James Tedesco 1,401

#3 Josh Addo-Carr 1,251

#4 Kalyn Ponga 1,133

#5 Jason Taumalolo 1,088

#6 Damien Cook 1,086

#7 Nathan Cleary 1,078

#8 Cameron Munster 1,047

#9 Latrell Mitchell 985

#10 Josh Papalii 932



32%

8%

3%
5% 5%

3% 3%

28%

6% 5% 4% 3% 3% 1%

Jan to Mar Jul to Sep
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Sponsors struggled to cut-through to NRL fans after returning from the 
suspended season, with decreased recall for nearly all sponsors
TOP OF MIND RUGBY LEAUGE SPONSORS 2020 | NRL FANATICS

Q. Which sponsor or brand comes to mind first for each of these sports? First Mention – National Rugby League
Source: Gemba Insights Program



Gemba supplies authoritative fan and market insights across the sports 
and entertainment landscape
GEMBA’S CORE RESEARCH PLATFORMS AND DATA SETS FOR RIGHTS HOLDERS, BRANDS AND BROADCASTERS

Sport and 
Entertainment Fan 

Insights
Asset Power Category Insights 

Sponsorship 
Effectiveness

Understanding how 
Australians participate 
and engage in sport & 

entertainment

Awareness, likeability 
and marketability of 

athletes, teams, 
celebrities, entertainers

Deep insights into 
category consumption 

among fans

Measuring the impact 
and ROI of sponsorship

Level 3, 4-14 Foster Street 
Surry Hills NSW 2010

+61 2 8020 6550

1/175 Sturt Street
Southbank VIC 3006

+61 3 9526 5700

Chancery Lane: Fox Court
14 Gray’s Inn Road
London WC1X, 8HN, UK

+44 (0)7 848 104 130

info@thegembagroup.com             www.thegembagroup.com/insights
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